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Key Campaign Messages 

 Smoking causes immediate damage to your body, 
which can lead to long-term health problems.  

 For every person who dies from a smoking-related 
illness, more than 30 live with an illness caused by 
smoking, AND 

 Now is the time to quit smoking, and if you want 
help, free assistance is available. 

 

 1-800-QUIT-NOW 
www.cdc.gov/tips 



The Evidence Base on Media Campaigns 

Media campaigns have been found to: 
 Decrease tobacco use prevalence 
 Increase cessation 
 Decrease youth initiation 
 Be cost-effective 

 
 

The Guide to Community Preventive Services. Reducing tobacco use and secondhand smoke exposure; available at 
<http://www.thecommunityguide.org/tobacco/index.html>The Guide to Community Preventive Services. Reducing tobacco use 
and secondhand smoke exposure; available at http://www.thecommunityguide.org/tobacco/index.html 
National Cancer Institute. The role of the media in promoting and reducing tobacco use. Tobacco Control Monograph No. 19. 
Bethesda, MD: US Department of Health and Human Services, National Cancer Institute; 2008. Available at 
http://www.cancercontrol.cancer.gov/tcrb/monographs/19/index.html. Accessed August 24, 2012.  
Durkin S, Brennan E, Wakefield M. Mass media campaigns to promote smoking cessation among adults: an integrative review. 
Tob Control 2012;21:127–38.  

http://www.thecommunityguide.org/tobacco/index.html
http://www.cancercontrol.cancer.gov/tcrb/monographs/19/index.html


Number of weekly telephone calls made to national 
portal to state tobacco quitlines before, during, and 

after TIPS,* compared with 2011 calls — United States, 
March 5–June 24, 2012 



Impact of 2013 Tips Campaign on Quitline Calls 

 
CDC. Impact of a national tobacco education campaign on weekly numbers of quitline calls and website visitors – United States, 

March 3-June 23, 2013. MMWR 2013;62:763-767. 



Impact of Tips on Texas Quitline 



Many Americans Tried to Quit: 
Results from 2012 TIPS Campaign 

Saw at Least  
One Ad 

Quit Attempts Quit at End  
of Campaign 

Likely to 
Quit 
Permanently 

80% smokers 
75% non-
smokers 

1.6 million 
additional  
(12%) more 

More than 
200,000 

100,000 

Effect of the first federally funded US antismoking national media campaign Dr Tim McAfee MD,Kevin C Davis MA,Robert L 
Alexander PhD,Terry F Pechacek PhD,Rebecca Bunnell ScD The Lancet - 14 December 2013 ( Vol. 382, Issue 9909, 
Pages 2003-2011 )  DOI: 10.1016/S0140-6736(13)61686-4  



 Talk With Your Doctor Goals  
 Engage the healthcare community  

 Encourage patients to talk with  
their healthcare providers about  
quitting  

 Primary Partners  

Tips 2013: Talk With Your Doctor initiative 



Talk With Your Doctor 

 Posters 
 5As/2A & R Scripting card 
 Medscape commentary  
 Quitline FAQs  
 JAMA ad 
 Newsletter articles 
 Looped videos 
 Digital buttons 

*Posted on www.cdc.gov/tips  as of 7/7/2014 - Health Care section; or  
Campaign Download Center - http://www.plowsharegroup.com/cdctips  

RESOURCES* 









Tips 2014 

 



Tips 2014 

 



Tips 2014 

 



How You and Tips can Help Each Other 

 How TIPS can help you: 
 Clinical: 
  Ice-breaker with patients 
 Referral resource: www.cdc.gov/tips and 1-800-QUITNOW 

 Tobacco Control 
 Increase awareness of the dangers of smoking 
 Increase use of services 

  How you can help TIPS: 
 Talk it up  
 Share our Facebook posts on CDC TobaccoFree 
 Access and use ads through CDC’s Media Resource Center 

(cdc.gov/tobacco/mcrc) 
   

 

http://www.cdc.gov/tips


For more information please contact Centers for Disease Control and 
Prevention 
1600 Clifton Road NE, Atlanta, GA 30333 
Telephone, 1-800-CDC-INFO (232-4636)/TTY: 1-888-232-6348 
E-mail: cdcinfo@cdc.gov  Web: www.cdc.gov 

The findings and conclusions in this report are those of the authors and do not necessarily represent the official 
position of the Centers for Disease Control and Prevention. 


	CDC’s Tips Campaign  
	“Tips” Campaign 
	Key Campaign Messages
	The Evidence Base on Media Campaigns
	Number of weekly telephone calls made to national portal to state tobacco quitlines before, during, and after TIPS,* compared with 2011 calls — United States, March 5–June 24, 2012
	Impact of 2013 Tips Campaign on Quitline Calls
	Impact of Tips on Texas Quitline
	Many Americans Tried to Quit:�Results from 2012 TIPS Campaign
	Tips 2013: Talk With Your Doctor initiative
	Talk With Your Doctor
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Tips 2014
	Tips 2014
	Tips 2014
	How You and Tips can Help Each Other
	Slide Number 18

